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GLOBAL COMPACT COMMUNIONTDN PROGRESS
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September2011

CSRwirds a participant in the United Nations Global Compact sitit&eptember 2007.
Thisis CSRwire secondCommunication on Progress and covére overall approach and
practices of the Company alignnent with the UN Global Compact principlesith specific

reference to the period betweeBeptember2010 andAugust2011
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Principle — :
number Principle statement CSRwire regmse
Principle | Business should support and respect
1 the protection of internationally Page 29
proclaimed human rights
Principle | Business should ensure that they are
L . Page 29
2 not complicit in human rights abuses.
Principle | Business should uphold tfiezedom of
3 assoua.lt.lon and thg effective . Page 33
recognition of the right to collective
bargaining.
Principle | Business should support the eliminatic
4 of all forms of forced and compulsory Page 34
labor.
Principle | Business should support the effective
5 abolition of child labar Page 32
Principle | Business should support the eliminatic
6 of discrimination in respect of Page 33
employment and occupation.
Principle | Business should support a
7 precautionary approach to Page 35
environmental challenges
Principle | Business should undertake initiatives t
o] promote greater environmental Page 35
responsibility
Principle | Business should encourage the
9 development and diffusion of Page 35
environmentally friendly technologies
Principle | Business shouldavk against corruption
10 in all its forms, including extortion and Page 25
bribery.

BECOME A MEMBER -]
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Statement of support for the principlesf the Global Compact of
the United Nations

As the leading shareholder and CEOGSBRwireLLC] reiterate my visionthat CSRuve will

0S02YS I aGLX I GF2NNY F2N Ayy20F G6A03S NBOSyd
az2z@dSYSyiQ (261 NRa | Y2NB SO2y2YAOFffeé& 2dzal
gl @ FTNBY &aiay3atsS o2iad eased yoSpresemt Lddr (isedorfd a Y ¢
Communication on Progresdescribing theways in which we apply our core values and

commitment to social and environmental responsibibtydupholdthe} b Df 20l € [/ 2 Y

10 principles On behalf of CSRire, LLC] commit the Companyto providing an anoal
communicationwhich updatesstakeholders omur progress.

Joe SibiliaCEO

Message fronCSRwirdPresident

The last 12 months have been an intensive period of consolidation, development and growth
for CSRwire. We have refocused and restructurad membership benefits, to ensure that

our members have more choices and receive both improved analytics and-addieel
distribution. For example, we are offering more targeted distribution to ensure our
members' news gets to where it can have the greategpact. We have continued to invest

in our internal operations, building staff capabilities, involvement and ownership with a
share allocation modelvhich will be implemented in 2011. Further, we have developed our
strategic partnerships to ensure th&SRwire news has an even wider reach.

Our commitment to responsible business principles remains, as ever, at the root of all we do
and we accept this responsibility with great enthusiasm. Another step we have taken in 2011
is the formation of a new Adsory Board to assist us in ensuring that we live up to this
aspiration and help us identify new opportunities. As the leader in CSR news distribution,
and a BCorporation, we hope our support for the UN Global Compact principles will be an
encouragementa other small businesses.

Janet. M. Morgan, President
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WHERENEW SETS NEW S

We adopted this tagine in 2010 because, during sor
researchCSRwiraindertook with journalists and new
partners, this is what they told us!

This fits with our reptation as the leading source fc
CSR news and helps remind us of our responsibili
maintain our CSR news leadership every single day
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CSRwirdPROFILE

CSRwires the leading source of corporate social responsibility and sustainability, press
releases, reports andnformation, providing the most effective and interactive platform
distributing and archiving new&SRwiranembers are companies and NGOs, agencies and
organizations that are interested in communicating their corporate citizenship,
sudgainability, and socially responsible initiatives to a global audience thrab§Rwirs
syndication network web site, social media and instahNlews Alerts. CSRwirecontent

covers 25 categories includingssues of Diversity, Philanthropy, Socially Resje
Investing (SRI) Environment, Human Rights, Workplace Issues, Business Ethics, Communit
Development and Corporate Governance.

Services

CSRwirs core service is news distribution, supmlented by insights from CSRotlght-
leaders, book reviews, everpromotions, report listingsand an interactive forum for
exchange of views.

Here areCSRwirs services in detail:

Membership

Membership with CSRwireoffers enhanced platforms foithe showcasing of an
organization'sCSR related news and activitiégnefiting from a strong presence with the
leadingCSR News and informatiate on the internet increased visibility through search
engine resultand preferential opportunities to be involved in CSRwire initiatives for greater
exposure and networking.

Press Release/News Distribution

Our distribution network ideveraged viaa variety of methodsCSRwire ebsite, CSRire

News Alerts, Syndicated Partners and AffiliateBBlogs, Search Engines, RSS Feed,
Aggregators, Send to Friend, Archive, Membeffilxand Social Bookmarkingn addition,
CSRwire maintains an active presence on Twitter, Facebook and LinkedIn, promoting news
and insights on these platform$hroughits affiliate partnership networkCSRwire's news is

seen online at a growing numbef worldwide websitesincluding Google News, and as one

of the top three listings on the populaflltop news aggregator website, deliverirg
potential readership omillions ofviewers.
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CSRwe also distributes an electronicNews Alertsto over 51,000 opt-in subscribers The
CSRire News Alert provides direct delivery of news announcements to journalists at major
media outlets, investment professionals, NGOs and nonprofits, sustainability CSl
organizations and corporate CSR officers worldwide.

Archiving
The CSRwireCorporate Social Responsibility Archive includes all CSR news issued through
CSRwire, enabling browsihg dateback to items published in 1999. We believe this is the
largeg archive of CSR news available worldwidad ensures Comp&s' CSR news remains
available for posterity/ { wo A NB Q& | NOKA @S Aa | LJ2LJdzf | NJ N
(13% of our readership)Member profile archives provide a comprehensive look at
members' CSR activities over all the yeartheir CSRwire membership.

Event Promotion
I {wgANBQa S@Syid OFftSYyRIFINI 2FFSNAR 2yS 2F (K
aL) OSd alyeée /2YLIYyASa |yYyR 2NHI yAIlth énsuey &
maximum exposure for CSBlated events. We offer a variety of promotion options
including a featured event listing and three featured press releases published sequentially
leading up to the event.

Report Announcement

This service announcd3SR Reports, Sustainability Reports, Annual Reports

(with CSR content) and any other form of research or industry report relating

NEWS BY CATEGORY to CSR or sustainabilityfhe announcement can becategoryspecific email

blast totargeted CSRwiresubscribers signed ufp receive news identical to

DISTRIBUTION
ABOUT U3
SERVICES
ARCHIVE
CONTACT

CATEGORIES
SUBSCRIBE

»~| SUBSCRIBE TO ALERTS

=] SUBSCRIBE TO RSS

i KS NB L2 Nar @Blast@lalfubsarbans

Book Release Informatiomnd Book Reviews

CSRwir@a 022171 NI prévidés Snewabddk3s with Sighly visible
targeted exposurewith afeatured bookon the CSRwiredok page,as well

as one press release to add further promotional valmeaddition, CSRwire
publishes exclusive reviews of new titles with insights from contributing
writers as a free service to authors and to all readeZSRwire also helps
authors gainexposure through popular boegiveaways: News Alert readers
submit an email and are eligible to receive a free book.
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CSRilive

This sectionof CSRwire.conprovides afree-of-chargeinteractive forum for CSRelated
videos, audio/podcasts, and articles.also includes news digests that put CSR issues into
O2yGSEGS SAGK | &LISOALEt F20dza 2y | OGA DA
CSRwiregom invites multimedia contributions by businesses, NGOs, CSR professionals, and
site users. Contributed coent is approved by CSRwire editors before posting to ensure
appropriate content andmay include audio or video interviews, mobcumentaries,
statements, maps and graphs, calls to action, and other educationakeB&d material.

CSRwire Talkback Bjo

This is the blogging face GfSRwirecom, invitingCSRwireeaders to join the conversation.
Thoughtleaders, CSRwire contributing writers and new upcoming academics and
practitioners share perspectives and insights, and interact with readBusting D11, the
CSRwire Talkback blog was incorporated on CSRwire's primary website after having operated
from an external site. This ensures complete integration of the blog with other content and
generates greater synergy for readers.

Blog Links

home
bloggers
series
mobile
rss
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WHERICSRwive: GETS THEIEWS

The vast majority of CSR News comes fouar 6800 CSRwire members who submit Press
Releases, Notice of report publications, events, book launches and a host of other news
items that are of interest to a wide range of sustaiidy professionals and thevider CSR
engaged public.

During 201, CSRwire significantly enhanced membership packages, offering more tailored
options with an improvednatch for members' need€CSRwire's total membership currently
stands at 6,800 membersSéptember 2011), which includes over 900 new members who
signed up since the publication of our last COP in September 2010.

The new membership options are as follows:

Entry Membershipenables members to submit corporate social responsibility and
sustain@ Af Aleé ySga AdSya GKIFIG gAftf NBYIFAYy &SI
name or keywordA Members' company name will also be included on CSRwitefabers
page.

Profile Membershipenables membes to submit corporate social responsibility and
sustainability news items. The member organization will receive a listing on CSRwire's
Members pagehat will link to the member'sdedicated CSRwire profile pag€his profile

page includes the member company logo, contact information, a brief organization
description, running archive of CSRwire news it@uilished by the member company and
allows for far greater search engine visibility. Also, each CSRwire itemsthe member
company publishes will include a link to this dedicated profile page.

Comprehensive Membershipenables members to submit corporate social
responsibility and sustainability news itenihe member organization will receive a listing

on our Members pagethat will link to the member's dedicated CSRwire comprehensive
profile page. This web page includes the member company logo, contact information, a brief
organization description, running archivef CSRwire news items published by the
organization and allows for fully optimized search engine visibAilgo, each CSRwire news
item the member company publishes will include a linlattedicated comprehensive profile

9
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page. Added benefits includednding tools and three customizable buckets, which can host
multimedia items and incorporate RSS feeds. The Comprehensive Member will also receive a
Featured Event listing and Member Spotlight.

Enhanced Membershipnables members to submit corporate smicresponsibility

and sustainability news item3he Enhanced Membewill receive a listing orCSRwire's
Members pagehat will link tothe Member company'sledicated CSRwire enhanced profile
page.This web pge includes the company logo which is rotated on the right hand side of
the Members page, contact information, a brief organization description, running archive of
CSRwire news items published by the organization, links to videos and social media and
allows for fully optimized search engine visibili§lso, each CSRwire news iteublished by

the Enhanced Membewill include a link tadhe member'sdedicated enhanced profile page.
Enhanced Membership showcases even more information atoumnember's socialy
responsible commitment and activities. Added benefits include branding tools and six
customizable buckets, which can host multimedia items and incorporate RSS feeds.
Enhanced Membership also included-eatured Event listing, Member Spotlight, Executive
Spotlight, recognition in a CSRwire Press Release, Report Announcement package and one
week of Category Sponsorship any CSRwire category page

Profile and Enhanced Membership options offer significantly reduced fees for-poufit
organizations.Realuced fee benefits to noprofits donated by CSRwireduring 2010/2011
amounted to almost $4,000 per month (over $47,000 annualinédgh is 10% more than in
2009/201Q thereby providing academic institutions suchTm Aspen Institute anGeorge
Washingbn Universityand non-profit organizations such asmerican Red Cross, Bayer USA
Foundation, Coc&ola Foundation, American Cancer Society, Equal Exchange, Have it Your
Way Foundation, Hyundai Hope on Wheels, VolunteerMatch, Western Union Foundation
and Lpscomb University. These are just a few of the 4poofit organizations to whom we
offer an affordable, higHeverage platform tareach and influencen wide audienceThese
organizations are important bearers of sustainability news and we are happy &t &ssi
making their news accessible to our wide readership.

In addition,CSRwire offers newly Certified B Corporations a free press reléassnounce

their Certification and all B Corporations receive a 25% discount on all individual CSRwire
services andan additional 10% discount on all CSRwire packag8&wiras a certified B
Corporation memberand is happy to suppomther B Corporatios. Read more about B
Corporatiors here: www.bcorporation.net

10
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Similary, since 2010CSRwire offers United Nations Global Compact SME members a free
press releaseto announce the publication of their first Communication on Progress. We
understand the challenges of reporting for small businesses and are happy to support SME's
such as orselves in spreading the news of their responsible business achievemietsl
more about the UN Global compact her@vw.unglobalcompact.org

CSRWire'&hhanced Memberships
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For links to all Member Profiles, seavw.CSRwireom/members
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ADDITIONAL SOURCES OF NEWS

In addition to receiving news from members, CSRwire brings news commentaries to its wide
readershp. 122 bloggers provide timely, insightful and informative posts which supplement
news content and enrich readers' use of CSRwire conf€hé average time spent on
CSRwire articles and blog posts3-4 minutes.

SUPPORTING SUSTAINABILITY EVENTS

Anotherway of helping the distribution of CSR news is through the support and sponsorship
of a wide range of sustainability eventsCSRwire supported 79 events in 2010/2011
including such important platforms ag:h/ 't 9dz2NR2 LIS |yR {h/ !t W
Forum Social Investment Forum, LOHAS, Bioneers, Net Impact, BSR, Sustainable Life Medig
SRI in the Rockies, S¥hd more.

JOE SIBILIA's BOOK

In 2010, Je Sibilia, in cooperation with DalyMager, published a guide to environmental
sustainability for smalbusinesses. This has beearmlyreceived and supported with many
speaking engagements whicheate additional awareness for CSRwire's news.

Street Smart Sustainability: The Entrepreneur's Guide to Profitably Greening Your
Organization's DNA (Social VemaNetwork)
by Joe Sibilia and David Mager
(Berrett-Koehler, 2010)
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THE CSRwive; TEAM THAT DELIVERS RHENS

The CSRWWQ/ team is driven by a mission. This mission guides us daily and
serves a® reminder to all our team of the important work we do and the need to go the

extra mile to ensure we get the news and deliver it to the widest possible audience.

CSRwive

CSRwire Mission Statement
CSRwire believes that corporate social responsibility (CSR) and sustainability are
linked by the philosophy of shared value and prosperity for all. We seek a
fundamental transformation in how the world thinks and acts regarding the uses of
wealth and power. By providing a platform for those involved in CSR and related
topics, we aim to motivate corporate and non-corporate practices that improve the

well being of society and the environment.

Ownership

CSRwirés a privately owned company witeveral private shareholders. Cemtly, a plan is
in progress to allocate 20% of the company ownership to employees and other stakeholders.

Advisory Board

In June2011, an Advisory Board was formed to support CSRwire's growth and direction and
guide CSRwiren important sustainabilit trends and newsworthy directionslo date,
consultations have taken place with all members of the Advisory Board and more formalized
processes are under development.

13
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Members of theCSRwirédvisory Board are:

Carol Atwood : Founder and President Spacus Media Enterprises

Carol Atwood is a successful entrepreneur who is actively involved in
socially focused ventures for the purpose of leveraging business, finance
and media to effect social chang&he is a recipient of many awards,
Ay Of dzRA yy3i NSBINS Yy 9dzNJ 2 F  ({Cr& founddd NE
Spartacus Media Enterprises in 2001, an organization dedicated to
increasing the flow of capital to media and education for social change
Carolwas coefounder and COO of Generous Returns, a hedge fund which

dedicated 50% of its profits to philanthropgarolholds several board and advisory positions
with organizations that reflect social and environmentally sound business practices.

Julie Beman Businesdntelligenceand Data Warehousing Consultant

. Julie Bemanis a business intelligence and data warehousing consultant
&L 4 with a specialty in legal, compliance, and regulatory decision support. Julie
| also owns a writing and editing business called Paper City Workstb.

= is the founder and facilitator of theCorduroy Appreciation Club, a

. communitybased group of entrepreneurs in all stages of business

Hartford CTand is an essayist, poet, and songwriter.

Richard Landry Founder and CEO gichmedium

Richard Landry hasnore than twenty years of experience leading
emerging organizations through periods of transforimatchangeandis

a thought leader on the convergence of media, information technology,
and social valuesRichard has held positionsas editor-in-chief of
Computer Magazine Publishing Director at PCW Communications
Chairman and CEMf HyperMedia Communcations and Executive
Director of the norprofit Independent Press AssociatioRichard is a
frequent speaker at digital technology and media business conferences.

He currently serves on thBoard ofDirectors of theSocial Venture Network

14
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Aman Singh CSR journalist and communications strategist

Aman Singh is a prominent CSR journalist and communications
strategistand author ofa blog: In Good Company: Singh on O88st
recently, Aman servedsathe Senior Corporate Responsibility Editor
with Vault creating the recruitment and hiring industry's first
multimedia CSR portalAman's work has appeared on CNBC,
Bloomberg Businessweek, Ethical Performance, the ABA's CSR Journal
and The Corporate Cittn, amongothers. Formerly with The Wall
{GNBSG W2dzNy &> 'Yy A& F bSg 2N] ! YADBSNBEA

100 Thought Leaders in Trustworthy Business Behavior by Trust Across America and ranked
b2d n AY | wWOEI YA yflwem&sfar200l. vp | w S5AIAGEE L

Will Trienens: Director of Web Services atuzzProductions LLC

Will Trienensco-founded Fuz Productionsin 2001 at age 19 with
business paner and cousin Nathanial Trienens. ®inthen, he has
functioned as Lead Digital Strategist and Creative Director for the web
division. Will has a proven record of providing cliesteh asCapital
One, Computer Associates and Sotheby's with compelling solutions for
an array of online challenge Will's leadership at Fuzz is defined by
balancing cutting edge technological progress with carefully cultivated brand development
and creative strategies.

CSR EVENTS

[ ] CSR Events SUBMIT EVENT [

The CSR events page lists, features and links to conferences, webcasts,
symposia, courses, meetings, summits, retreats, forums and other CSR-related
gatherings. Events are hosted by corporations, NGOs, agencies, universities and
organizations interested in promoting their corporate citizenship, sustainability,
and socially responsible events to a global audience.

All Events |Z|
- 510,000 Zero Net Energy Building Award
261015 Events
Northeast Sustainable Energy Association (NESEA)
2011

NESEA's BuildingEnergy Conference

- West End Farmers Market
- Green Products ices
o1 20
West End Farmers Market

Ben Brenman Park, Alexandria, VA, 22304

2011

My oustainable Living Roadshow Right?Know National Tour
Events

o 18

15 3 Sustainable Living Roadshow
2011 .

Mother Earth News Festival
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Leadership

CEO

Joe Sibilia
Joe Sibilia is founder and CEO of Meadowbrook Lane CapitaCjMiBiscribed by the Wall
{GNBSG W2daNyFf |a F daaz20Alffte NBalLkRkyaAof$S
valuation. Joe founded the Gasoline Alley Foundation, a 501(c)3 corporation that has
incubated 43 small businesses since 1985 and teschunderprivileged persons to be
successful entrepreneurs using socially respondibness practices while revitalizing inner
city neighborhoods.Through MLBC, Joe has worked witany Socially Responsible
Companies and has been widely recognized farhig 2 N] Ay | GG SYLIWGAyYy 3
Homemade Ice Cream private, while creating a private stock exchange for CSR companies
Joe is a frequent speaker @SRind Sustainability at many meetings and conferences.

President

Janet M Morgan
Janet M. Morgan has more than 25 years of strategic business planning, management,
development, branding, marketing, public relations and consulting experiear is
committed to creating sustainablegrogressive changérior to joining CSRwire in 2009, Jan
was President of Morgan AmadeoLLC an international consulting group focusing on

A0NFGS3IAO0 LALFTYYAYI YR LINR2SOG AYLIX SYSy(l

governments, starup companies and social venture enterprisédevious experience
includes: Director of Notfor-Profit Consliing Services aRSM McGladreyn New York;
Director of American Express Tax and Business ServicefrNrybfit Conslting Services,
Managing Director oMedia Minds Groupin Greenwich CT.Founding Partner ofZink
Communicationslater acquired and known as TlEénk Group Jan serves as a member of
the Board of Trustees at Rural Education and Development (READ) Ghabalmember of
the Board of Governors at Antioch University

News from JaMorgan, President: | am teribly ambitious where the
world is concerned and feel a personal responsibility to contribute to the
welfare of all. I try to take responsibility for my own actions and | believe the
work we do at CSRwire benefits society and communities all over the .world

16
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Team

CSRwire has1ifull time staff of which 7 are women and 4 are mem addition, the
Company employs external contributing writeséo write original content for CSRwire as
well as a network of 122 bloggers who contribute content to the CSRIaikivack Blog.
Additionally, CSRwire employs extern@chnology developers who support website
innovations and maintenance.

News from Natalie Thomas, Senior Director of Operationsare
shaped by the communities in which you involve yourself. | ligeky to

have been, and continue to be, shaped by the CSRwire and Gasoline Alley
community.
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HOwW CSRwires DISTRIBUTES TNEWS

CSRwire distributes its news in four ways

1. News headlines are distributiein the News Alertto our 51,000+ opin subscribers
each weekday morning

2. News headlines are published 6n{ wg A NB Q &, arfstave sagdl (FtéSs Releases
Page, Reports Page etc.) and category pages

3. News headlines are issued @S Rwire's 45Syndicatel Partners

4. News headlines are distributed tdirect media contactsthrough a new platform
adopted in 2011. A Standard and Featured News Items now automaticagcha
list of 355 global media contacts with an interest in CSR and Sustainability.

CSRiyve has three distribution options available for members.

CSR PRESS RELEASES

[ W) CSR Press REleases SUBMIT PRESS RELEASE 7

Sandard News Item

A StandardNews Itemis published to CSRwire's homepageder the Breaking Headlines
section. It remainsthere for some hoursdepending onthe volume of Press Releases
published that day.

The StandardNews Itemis also published on th@ress Releases Archive pagad the
archive pages of the two categories it is assigteed

The StandardNews Itemis published inCSRwire's News Alert to our ept News Alert
subscribers.The News Alert contains all of the previous 'dditles

The StandardNews Itemis distributed throgh CSRwire'Syndicated Partner networkhese
partners run an RSS feed of CSRwire headlines on their webSaewples of our Syndicated
Partners can be seen on odistribution pageunder Syndicated Poer Distribution.

18
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See a small selection of our Syndicated News Distribution Partners here:

BOSTON COLLEGE —.- e
CENTER FOR CORPORATE CITIZENSHIp  CARROLLSCHOOL 45*
OF MANAGEMENT : ENTREPRENEURS

OSIN Malaysia || CRE - <1/ 0000

\ GrantStream.

= INDUSTRIES

BUSINESS
ovic PR

Environmental
since 1999 EXpert.com

The Environmental Industry Online

mother [ ==
e aw—— nature
csn network @
w EpuNIIRING ‘

grou . o i
improve your world

ethical performance

or Smart Communicators

corporate social responsibility

SUSTAINABLE IS Aheds. O

In addition, members can choosd-aaturedNews Item option which provides all the reach
of the StandardNews Itemwith the addiion of seven day appearance in the homepage
features section, and publication in five CSRwire N&eds.

News from Sarah Peydkyector of Editorial As Kenneth Cole
said, "No good deed should go unpublished.” It's a mantra all
businesssshould adlere to. | go back and forth with those in the CSR
and sustainability community all the time about the separation of CSR
and PR. And, while | agree the two cannot be synonymous, what
better way is there to professionally convey your business' good deeds
than strategic, direct communication, i.e. the press release?
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THE IMPACT OF TNIEEWS

In 2010, CSRwire distributed 3,006 news items which represents 28% growth versus 2009.

CSRwire Membership Growth

Number of
members
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3000 - : : - - - - :
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The most important material impact that CSRwire can have as a result of itseoge of
activities is the delivery of CSR related content and insights to as broad a range of readers as
possible, contributing to the change in the way business is done around the globe. It is our
objective to provide leverage for companies wishing tingadvantage through promoting

their corporate citizenship achievements, as well as for-pmofits looking to advance a
cause. In doing so, we provide a range of supporting commentary to assist readers to make
sense of complex matters and be better placéd become more knowledgeable
stakeholders and make more responsible and sustainable decisfmur reach and
volume of content grows, so does our impa€SRwire membership has grown bg%in

the last 12 months, and distributed news items grew by 28¥®2010 versus 20Q%howing

that CSRwire members are more active in distributing news as they take advantage of
CSRwire's new membership structure.
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Additionalinformation about the impact of the reach of CSRwire's news is as follows:

Over 250,00age vews each month

Over1.7 million unique visitorger year

224 countries/territories

14,500referral sites link to CSRwire.com

More than51,000active optin subscribers tohe CSRwiré&lews Alertincluding

28,000seltidentified CSR professionals, Jourstal Investors, Analysts, Academics,

NGOs, and PR Consultants

1 Syndicated distribution to oves different news partners

1 65,000 +green listings for news distributed @&O0cities in America via mobile
application

¢ 51,000individuals and,0000rganizatiors share CSRwire news daily

1 Over6,700 CSRwire members

= =4 -4 -8 -

CSRwire achieves a 63 Klout score (September 2011)
(Klout measures influence online)

Thisscoreclassifies CS#re as a BROADCASTER!

ROADCASTER |

Broadcaster

You broadcast great content that spreads like
wildfire. You are an essential information source in
your industry. You have a large and diverse
audience that values your content.

http://klout.com/# /csrwire
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CSRwire on Twittervww.twitter.com/ CSRwire
21,479 tweets and 10,278 followers, 899 listed in September 2011
an increase fron7,878 tweets, 4,000 followers, 379 listedAugust 2011

CSRwire oracebookwww.facebook.com/CSRwire
4,054fans in September 201dan increase froni,897 fansn August 2010
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