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Award winners prove that fighting poverty is good br business
New Initiatives unveiled as part of Business Callat Action

New York, 24 September 2008 —Ten private companies were recognized today fair thork in improving the
lives of the world’s most disadvantaged peoplenteofamily-owned soybean business in Ghana, tabtiee

leading telecommunications companies in the Philigg these firms prove that making a profit amand the

right thing’ are not mutually exclusive.

Held under the patronage of Her Majesty Queen Rahfbdullah of Jordan and Senegal’s President
Abdoulaye Wade, the Award Ceremony is part of fhecgl focus on the Millennium Development Goals
(MDGs) during the opening week of the United Nasiod@eneral Assembly in New York.

The World Business and Development Awards (WBDA)vatase creative initiatives by corporations, large
and small, who apply their core business expettiseorld-wide efforts to achieve the MDGs. In tattails
year’s winners improved the lives of millions ofgg@eople across Africa, Asia and Latin America.

“Today, business leaders like all of you are rangithe value equation —to show that true worth esmot
only from profits but from making a positive diféerce,” said Queen Rania in her address to the Aagard
“More and more, when we look at some of the cruedkallenges our human family faces, we find it is
business leading the charge of innovation for huderelopment —inventing new tools, initiating new
partnerships, re-imagining service delivery... tagriife-saving vaccines and life-altering technadsgnto
the hands of the poor.”

“Government is certainly responsible for pilotifgetgreat ships that our nations are, and Headtaté S
certainly need to navigate them well,” added PersidvVade. “But government is not the whole shipe T
health of the vessel depends on the determinatitin creativity and productivity of the passengérsarries.
This | see as the greatest role of business. Rt build, lead, grow and be the wind in théssaii the bio
fuel in our national engine.”

This year’'s award winners include projects thawme Nigerian farmers with commercial finance and
technical assistance to produce higher qualitysreppand electricity to the poorest neighbourhadddrazil,
raise awareness about HIV/AIDS with pioneering rfegames in India and provide credit services éopbor
through mobile phones in Kenya. The WBDA winnersverthat companies can be an engine of both growth
and development. By mobilizing human and finanmaburces, they can be a valuable source of infmovat
and can promote positive change. Business carecdeatestic employment and wealth, and promote an
entrepreneurial spirit, all of which contributeettly to reaching the MDGs.



“As the world becomes more interdependent, doirgiiass with the poor has shown not only to betarpial
boost to a company’s competiveness, but also —tvélright business model— to be a force in thetfigh
against poverty,5aid Kemal Deng, Administrator of the United Nations Developmenmdtamme (UNDP).
“We are presenting a new approach to develop leng-business initiatives to harness the resoumes a
talents that are the central strength of globailiass. This is a potent demonstration of our collec
commitment to being a strong partner to the prigaieor in furthering shared aims.”

It's this spirit that led to the formation of ThédBal Partnership for the Business Call to Actiamnched
earlier today at a lunch hosted by UN Secretarye@Ban Ki-moon, the day before his High-Level Even
the MDGs. The CEOs of Yara, Ericsson and Map I@igonal announced new initiatives that attempatkie
food shortages in Mozambique and Tanzania, impageess to financial services for more than twoiomill
people living in rural Uganda and develop mobilplegations that focus on health solutions in Sub&Ban
Africa.

These companies are an integral part of a movetoamntable the poor to access speedy flows of irdition,
money and business expertise as well as creatingengloyment opportunities.

“I am pleased that companies like Yara, Map Inteonal and Ericsson have joined the Business @all t

Action,” said Douglas Alexander, UK Secretary cht8tfor International DevelopmentBusiness has a vital
role to play in reducing poverty and the involverneinthese companies in the Business Call to Actvdhhelp
accelerate progress towards increasing growthveldping countries and meeting the MDGs by 2015s T
a crucial year for businesses, governments, noergavental organizations, faith groups and citizéhe time
has come to step up activity to meet the MDGs arstie a safer, developed and more prosperous World.

The Global Partnership aims to increase momentudmaobilize the efforts of the private sector to [sonb
growth in developing countries and contribute t® dlchievement of the Goals. Companies, that sigped
the Business Call to Action in May are challengedévelop specific core business initiatives amd their
signatures into concrete action. A Business @alldtion Secretariat will be formed to monitor teasitiatives
and assess their contribution to fighting povertgt aradicating hunger.

The WBDA and the Business Call to Action are naiwdtphilanthropy. They challenge companies totheg
core business —whether it be manufacturing, finamdelecommunications— in a way that contributethlio
sustainable development and to their own commesadiatess. They aim to inspire CEOs and companies to
realize that reducing poverty also makes good Ilegsisense.

It's been just over seven years since 189 worlddesaendorsed the MDGs. The Goals represent algloba
partnership to promote poverty reduction, educatmoaternal health, gender equality, and aim at atimd
child mortality, AIDS and other diseases. More thaifway to the target year of 2015, the MDG traatord is
mixed. Considerable progress is being made, buyroanntries are falling behind, with Sub-Saharanoaf
most at risk. The region is not on track to megingle MDG by the deadline.

Initiatives like the WBDA and the Business CallXction aim to build awareness of the MDGs in theibass
community and to shatessons on what works well for both businessestlamavorld’s poor in the hope that it
can be replicated globally.

For moreinformation or to set up an interview, please contact:

New York: Mariana Gonzalez, mariana.gonzalez@undp.org, + 1 212-906-5317/ +1 914 3821198 or Mary
Kelly, mak@iccwbo.org, +1 347-553-1753

France: Dawn Chardonnal, dcl @iccwbo.org, +33 1 49 53 29 07

London: DFID Press Office+44 207 023 0600




For broadcast footage inquiries, please contact Boaz Paldi, +1 212 991 8910 or +1 212 906 6801,
boaz.paldi @undp.org,

Sll photos can be accessed www.bajornas.net/UNDP-WBDA-awar ds

NOTES FOR EDITORS

About the WBDA

Established by the International Chamber of Commar@000, the Awards recognize the contributiothef
private sector to achieve the MDGs through thefe dmsiness. The 2008 WBDA received an unprecedente
104 applications from 44 countries. The WBDA raseareness, promote best practices, and encourdberfu
action. Concrete examples are shared with govertsagra businesses on the advantages of joiningsdar
poverty alleviation. The WBDA encourage actionha tountry level and create a network of compaaunes
entrepreneurs.

The WBDA is sponsored by:

The International Chamber of Commerce

The International Business Leaders Forum

UNDP

About the Global Partnership for Business Call to &tion

The Business Call to Action challenges companidmtbnew business opportunities for the 21st cgnty
using companies’ core business in a way that batiributes to the MDGs and to their success. Tiob&
Partnership for the Business Call to Action with DN the UN Global Compact, The Clinton Global kitre
and the International Business Leaders Forum, aldeghe UK Government, will take forward and extéme
reach of the Business Call to Action towards 201t Partnership will track commitments companiekena
and learn lessons on what works well for both besses and poor communities, that can be replicgobally.

About the International Chamber of Commerce (ICC)

ICC is the voice of world business, championingdlabal economy as a force for economic growth, job
creation and prosperity. ICC activities cover adalr spectrum, from arbitration and dispute resotuto
making the case for open trade and the market ecpsgstem, business self-regulation, fighting cptian
and combating commercial crim&ww.iccwbo.org.

About the International Business Leaders Forum (IBLF)

IBLF works with business, governments and civilistycto enhance the contribution that companiesncake
to sustainable development. Founded by HRH ThecPmf Wales, the IBLF is an independent, not-fafipr
organization currently supported by over 100 ofwlueld’'s leading businesses\yw.IBLF.org).

About the Department for International Development(DFID)

DFID is leading the British Government's fight agaiworld poverty. Find out more about the majabgl
poverty challenges and get the facts on what DEI@oing to fight them:
http://www.dfid.gov.uk/aboutdfid/howwefightpoveragp. Subscribe to our e-bulletin:
http://www.dfid.gov.uk/feedback

About UNDP

UNDRP is the UN's global development network, araargation advocating for change and connecting
countries to knowledge, experience and resourchslpopeople build a better life. Working on thewnrd in
166 countries, the organization supports natioaghers to address development challenges andvacthie
MDGs (www.undp.org.




APPENDIX | —2008 WBDA WINNERS

3K&A —A small Ghanaian, family-owned and run business lias built a profitable soybean processing plant
and developed new soy products. Its commercialesscbas been reliant on the rapid growth and ingonewt

in the local production of raw materials (particliyasoybeans), made possible by investing in fagmin
techniques, planning and commercial skills. In ssaaf Ghana where more than 80 percent of thelabpu

had never had access to currency, more than 2z80&fs are now earning an average income of £531 pe
agricultural season.

Diagec—Two decades ago, all the grain for Diageo’s brégean Africa was imported. The imports required
precious foreign currency and represented a laghbas opportunity for local farmers. Diageo joiagoroject
to develop the cultivation of a beer-friendly vaéyief sorghum in Nigeria. The project identifiedisable
sorghum cultivar and trained farmers to grow tfecSorghum farmers reported a 35-50 percent inerga
yield from their land. Today, Diageo breweries ilg&tia source 95 percent of their grain from Ideams,
sustaining around 27,000 jobs.

ENDESA—The largest utilities company in Spain, ENDESA®@&ton a plan to make electricity accessible to
the poorest part of the population in Brazil. Thegvzamme is centred around the innovative concept o
exchanging recyclable waste for electricity accawratlits. The two main objectives are to improweycéng

and to provide customers with liquidity on theieegy accounts, especially low-income customers. The
programme has led to a substantial reduction sel®snd unpaid accounts for ENDESA and has hetped t
increase distribution to new customers who wergipusly unable to access electricity. By 2020, sdife
million people are expected to be participatinghie programme.

Haygrove—Though winter tourism is a major source of bussniaesThe Gambia, much of the profits go to
Western-owned tour operators, airlines and hoktdygrove identified willingness among high-end tsur
hotels and restaurants to switch their purchasiom imported to locally-grown produce. However,distand
restaurants were put off by unreliable supply aoormuality. Haygrove and partners establishedgept
called ‘The Gambia is Good’ (GiG). The project hasl a major impact in connecting the high-end swri
market to the benefit of local agriculture workdyg,dramatically improving their horticultural proction
capacity, in terms of quality, yield and divers#ion. In 2008, GiG is working with more than 1,aff0wers
from different parts of the country.

Olam Nigeria—Nigeria consumes about 5.4 million MT (metric tpasrice annually while local production
only amounts to some 2.3 million MT per year. Tamaining 3.1 million MT is imported, making Nigetize
second largest importer of rice in the world. Oldigeria, a major rice importer, decided to inveskacal
production of high quality rice for Nigeria’s dontiesmarket. In 2006, USAID/Nigeria entered into tpa@rship
with Olam, providing over 10,000 farmers with sexaorarkets, high quality inputs, access to commiercia
finance, and technical assistance to produce highitg rice. In less than three years, the prognannas
improved farm productivity by more than 200 percamdl increased farmer profitability by more thag 25
percent.

Safaricom—M-PESA is a new Safaricom service allowing custmsie transfer money and access other
mobile banking services using their mobile phonghk last few years, Africa has recorded the gstahobile
telephony growth in the world. In Kenya alone, thare over 12 million mobile phone subscribers oygtof

33 million Kenyans, only three million have banlcagnts. M-PESA bridges this gap using mobile tetdmg
making money transfer affordable and secure. Wibme year, the M-PESA customer base had expand&d to
million subscribers and now Safaricom adds appraxehy 200,000 new customers per month to M-PESA. Th
reliable savings mechanisms and credit servicedged by M-PESA have helped poor communities ineeea
income and work their way out of poverty.



Sistema Ser—The objective of Sistema Ser (SSer) is to imprineelives of those at the bottom of the
economic and social pyramid in Argentina by inciegugheir access to health care. SSer has a selfided
system that provides primary care at low price®r3fas two components: a nonprofit foundation (Bermh
Ser) and a network of non-exclusive associatedigeos (for profit). Individuals can join the systdy
purchasing a card (for about US$4 a year) thatalla variety of medical services and prescriptiamgsd to be
bought at significantly below market rates. Toed&Ser has 20,000 members.

SMART Communications—SMART is the leading wireless services providethia Philippines. Before
SMART introduced low-cost mobile phone subscripiioi994, there were only one million landline
subscribers and 102,400 mobile phone owners, ahoim belonged to the more affluent social cladBgthe
end of March 2008, there were 58.9 million mobi®pe owners, of whom 31.6 million subscribed to the
SMART network. Adhering to its original strategydamding on the success of a project called “Srhadd”,
the company has introduced about 20 other innoggireducts/services in the span of just over 1@syddnese
products have revolutionized the telecommunicatioasket in the Philippines, giving the poor acdess
communication and micro-enterprise opportunities.

Syngenta—When it comes to feeding the globe’s growing papiah, sustainability is one of the greatest
challenges facing the world today. Syngenta helpsease sustainable agricultural productivity idesrto
address these challenges. It provides innovativs tnd technologies that help farmers produce more
limited farmland. The tropical sugar beet projecan example of this. The specially developed tal@ugar
beet can yield the same quantity of sugar per heetscane in half the time. This directly improties
livelihoods of smallholder farmers and their comities in developing countries; helps increase food
production; generates employment; protects andawg® soils; and ensures more efficient use of pusci
natural resources, especially water.

ZMQ Software Systems—This innovative software solution provider, deyeanformation and
communication technology products for new markethebottom of the pyramid by successfully reaglont
to grassroots, under-privileged, and marginalizemdmunities. On World AIDS Day, 1 December 2005,amd
the banner “Freedom HIV/AIDS”, ZMQ released fourliie games on HIV/AIDS awareness to reach out to
millions of people. It was a pioneering initiatiteecreate awareness of HIV/AIDS within grassroots
communities. The objective was to make use ofdhest mobile technology to help combat a seriossatie.

In the span of 15 months, the four games reacheadilian people in India, with a download of 10.3llon
game sessions.



APPENDIX Il — Business Call to Action Announcements

Map International— Map International, a financial infrastructure tealogy provider, has pledged to enable
access to electronic bank accounts for more thamtillion people in Uganda —many of whom live imal
areas— over the next two years.

Fast, easy and secure access to banking serviltegeaitly reduce the time and effort required take and
receive payments, generating substantial econoificteacies. In addition, electronic and mobilenkang
technology should remove much of the risk to vuabér individuals, especially women, associated with
handling cash.

Yara—Yara International, a Norwegian based fertilizgu@ier, has announced an innovative way to tackle
food shortages in Mozambique and Tanzania. Ressamhs that with better access to fertilizer, Adiscfood
production could be tripled by 2015. In these cdast the current ports system is highly ineffegtiwith
shipments of fertilizer taking three-four timesdn to clear customs and be delivered to the fagrinam in
other ports. Yara’s “Growth Corridor” announcemeiit speed up the process, making fertilizer ava#aall
year-round to farmers by establishing a holdingelause that can streamline effective distributibn.
successful, this project will be implemented iniwas other locations in Africa.

Ericsson—Ericsson is establishing an Innovation Centre whkhidevelop mobile applications to focus on
solutions in health, education, agriculture andlEmeinessn Sub-Saharan Africa. With three hubs in Kenya,
Nigeria and South Africa, the Innovation Centrelwitially concentrate on applications tailoredtte needs

of 400,000 people in these countries. The Innowaiienter will aim to create a tool set that wilbal users to
deploy applications quickly and effectively utiligy mobile technologies. The first application altow
healthcare workers to create information-gathefimms (such as for recording births or deaths kirae
epidemics or the monitoring progress of antiretrauilrugs) using simple, web-driven graphic usegriace.
These forms can then be instantly made availalstesatche mobile network.



