The Role of Governments in Promoting CSR

Overview of International Experience
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1. Raising
awareness

« Identify and promote companies leading in CR

+ Offer CR services and support to CR initiatives in companies or
partnerships ‘

« Promote CR through websites, publications, specialist journals

» Undertake surveys and communication campaigns

» Create National Resource Centers, share good practice and knowledge
dissemination

2. Voluntary
initiatives
(facilitating and
promoting)

» Promotion of uptake of CR policies, publication of CR reports

» Encouraging sharing and promotion of good practice

» Promotion of SRI, environmental standards, fair frade, sustainable
consumption, work life balance, equal opportunities, employee
volunteering, employee conditions, life long learning

* Promaotion of business networks

+ Promotion of public-private partnerships or public-private-civil
society partnerships

* Round tables on Code of Conduct

* Support socially responsible consumption

3. Capacity
huilding

* Support business-university research programmes (instruments,
good practice, comparative studies)

» Develop guidelines and provide technical asmstance

« Incentives for sustainability reports

= Multi-stakeholder Forums, Surveys and CR Awards

4. Stakeholders

* Evaluation and communication programmes on impact of CR
programs on stakeholders

+ Market mechanisms to favor CR (price policies, competition
policies, investment principles)

* Promote multi-stakeholder dialogue

* Promote transparency mechanisms

5. International

* Incentives for adopting international CR standards

« Promoting CR goed practice in the South (labour standards, human
rights, anti-corruption)

* Build International partnerships, networks and alliances, -

6. Convergence
and
transparency

+ Promote fair trade labeling systems

» Encourage standardization of SRI analysis

» Promote inclusion of infernational CR agreements in codes of
conduct

* Social enterprise definitions

7. Evaluation
and
accountability

+» Accountability and auditing mechanisms
« Triple bottom line reporting initiatives
* Social and environmental labelling

8. Tax and
funding
systems

+ Tax incentives for CR (employment creation, gender balance, work-
life balance, environmental initiatives etc.)

« Funding streams for CR {volunteering, social projects,elc)

« Promote SRI through fiscal mechanisms

8. Legislation

* Transparency regarding socially responsible investment (pension
and investment funds)

+ Obliging companies to produce sustainability reports

« Regulation regarding public contracts and selection processes

« Environmental legislation

» Adaptation of international agreements 1o national standards




SECTOR SPECIFIC ISSUES
SMEs » Promotion and incentives for good CR practice in SMEs
+ Raising awareness of impact of operations in the South
» Support SMEs in impact assessment
« Research on the social and environmental impact of SMEs
» Promote the exchange of good practice and business case
for CR in SMEs
» Public campaigns directed at SMEs
+ Encourage cooperation between large companies and SMEs
Community « Favorable tax incentives for business in the community
action » Urban regeneration projects
« Education projects in poor areas
Corporate - Work with facilitators to promote CR in restructuring
restructuring programmes
« Encourage good practice and its dissemination
Socially » Pension schemes with social, environment criteria
responsible « Transparency in definition of SRI
investment + Selection, retention and realization of investment with CR
and fair trade | considerations
» Consumer rights
Management | * Improve management of social enterprise
of social « Environmental and social criteria for public contracts to socially
organizations | financed organizations
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