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Outcomes from the Leaders’ Summit:
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Annual Local Network Report
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Comments

Consultative draft

Mapping the current landscape in terms of:
Location
Governance
Types of activities undertaken

Successful practices – varied and inspiring

Global Compact when locally rooted can be energized and used as a 
forceful tool in making globalization inclusive – locally
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What are Global Compact Local Networks?

GCLNs are clusters of participants who come together to 
advance the Global Compact and its principles at the 
regional or local level. They perform increasingly 
important roles in rooting the Global Compact within 
different national and cultural contexts, and also in 
helping to manage the organizational consequences of 
the Compact’s rapid expansion.
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Networks around the world
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GCLN Launches



23/10/2007 9

Steady growth
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Differences in size
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Capture rate
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Multistakeholder
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Activities
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Regional differences
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Consultative:

Feed back within the next month on:

Content
Comments on current examples
Other examples

Joint launch in December 2007
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Challenges found

GOVERNANCE
Over the years, discussions about the proper role of GCLNs have 
been intense at times, but quite a bit of the initial thinking on the role 
of Local Networks has in fact proven to be of continued relevance.
Baseline and beyond

SUSTAINED INTEREST
Once GCLNs have been established the main challenge, which has 
been echoed by many GCLNs, has been to sustain the interest in the 
Local Network and help companies expand and deepen their 
engagement.
Value proposition
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Possible parts of the solutions

Consolidation
Capacity building

Regional meetings with training

Information sharing
Interaction
Track development and results

Knowledgemanagement system

Value of the initiative - UN brand
Future governance issues – rights and responsibilities
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Involved or committed?
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Let’s agree to make the coming year:

The year of pig commitment!


