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1. STUDY OPPORTUNITY FOR EXECUTIVES

2. SYMPOSIUMS AND SEMINARS

3. ACTIVITIES OF SUB-COMMITTEES

4. PUBLIC RELATIONS

MAIN ACTIVITIES
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Welcome reception for Secretary-General Ban Ki-moon

with executives of GC-JN member companies  (Jun. 2008)

STUDY OPPORTUNITY FOR EXECUTIVES (1)
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Study meetings for young executives

“Think about tomorrow’s management”

� Educate future company leaders

� Build awareness about GC and CSR

STUDY OPPORTUNITY FOR EXECUTIVES (2)
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Survey for top managements of GC-JN member companies

Main focus of this survey:
After unprecedented economic crisis all over the world , 
what and how executives think about corporate social responsibility

� 26 top management answer our survey

� Summary

� Companies need to go back to basics and must create values based on 
CSR as a corporate citizen.

� All companies support that they must integrate ESG concepts in their core 
business model.  

� Union-management cooperation is necessary to share a “pain” and

employment should be maintained as much as possible. 

� We need to think what actions GC should take against avarice and the 
lack of ethics.

STUDY OPPORTUNITY FOR EXECUTIVES (3)
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“Implementing Anti-Corruption 
Mechanisms that Deliver Collective 
Action Experiences from Asia”

Dr. Petkoski, World Bank Institute
(Oct. 2008)

“Sustainable Society : What companies 
and investors should do”

(Nov. 2008) 

SYMPOSIUMS AND SEMINARS (1)
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Symposium on Realization of Human Rights by Corporation

- In commemoration of 60th anniversary of 
the Universal Declaration of Human Rights -

(10th Dec. 2008) 

SYMPOSIUMS AND SEMINARS (2)
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“Dialogue Between 
Ambassador Takasu and 
GC-JN on UN and Peace 
Building”
(Jan. 2009)

“The Latest Movements of CSR Alliance in Europe and ISO 26000”
Mr. Fukada, Omron corporation    (Feb. 2009)

SYMPOSIUMS AND SEMINARS (3)
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“Triple Bottom Line – What can make business sustainable?”
Mr. Savitz and Prof. Takeuchi, Hitotsubashi Univ.     (Mar. 2009) 

SYMPOSIUMS AND SEMINARS (4)
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To get better understanding of practical 
efforts to realize the 10 principles 
in their business activities

Sub-committees

� Supply chain in Asia

Share information and experience, explore best practice and challenges 
themselves to integrate GC principles into their strategy and operation  

� Caring for climate

Seek effective solutions to reduce greenhouse gases emission in office, 
exchanging know-how and experience among members  

� Case studies

Share information on CSR activities and hold lecture meetings focused 
on human rights, labor and anti-corruption issues 

ACTIVITIES OF SUB-COMMITTEES (1)
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Periodical meetings with the mass media

“Friends of GC-JN”

� Latest movements of GC and activities of GC-JN

� CSR and supply chain management

� CSR and climate change 

� New technologies for climate change in Japanese companies

PUBLIC RELATIONS (1)
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Two types of websites: for the public and for GC-JN members  

Platform to promote communications, exchange information and share 
best practices among GC-JN members   

PUBLIC RELATIONS (2)
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Global Compact  brochure (Japanese version)

PUBLIC RELATIONS (3)
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GC smile poster (draft)

Promotion on GC and GC-JN
for the public and employees of
GC-JN member companies

PUBLIC RELATIONS (3)

Thanks to your company
Thanks to your school
Thanks to your community

The world will be a better place
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PUBLIC RELATIONS (4)

GC-JN team spirit poster (draft) 
“Rivals in marketplace, but team members for sustai nable society”


