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PETROBRAS IN NUMBERS - 2006

� Net revenue: (R$ millions) 25,919
� P&D investments: (R$ millions) 1,580
� Fiscal contribution: (R$ millions) 54,730 ( 93% Bra zil, 7% Foreign 

Countries)
� 4% Growth in Annual Production of Oil Reservoir 
� Reservoir Reposition of 174%
� Reserve Life Index – RLI: 14.5%
� 247,580 Shareholders
� 63 drilling rigs for exploration (42 offshore)
� 103 Platforms 
� 12,85 Producing wheels
� 16 Refineries
� 9,958 km of pipelines in Brazil
� 155 ships (51 belonging to Petrobras) 
� 6,847 service stations: 5,870 in Brazil (638 own) +  International 977
� Total Employees: 62,266
� Outsourced workers: 176,810



Mission

Operate in a safe and 
profitable manner in the 
oil, gas and energy 
industry in Brazil and 
abroad, with social and 
environmental 
responsibility , providing 
products and services that 
meet clients’ needs and 
that contribute to the 
development of Brazil and 
the countries in which it 
operates.

Vision 2015

Petrobras will be an 
integrated energy 

company with a strong 
presence in the 

international market 
and a leading force in 

Latin America, focusing 
on profitability and 

social and 
environmental 
responsibility .

PETROBRAS MISSION AND VISION



CORPORATE STRATEGY 

GROWTHGROWTH PROFITSPROFITS SOCIAL AND ENVIRONMENTAL SOCIAL AND ENVIRONMENTAL 
RESPONSABILITYRESPONSABILITY

Lead Latin America Oil and Gas market as an integra ted 
energy company gradually expanding in petrochemical  

activities and in international operations

Consolidate 
and expand 
competitive 
advantages 
of oil and oil 
products in 

the Brazilian 
and South 
American 

market

Develop and 
Lead the 

Brazilian market 
of natural gas  

and operate as 
an integrated 

organization at 
gas and electric 
energy market 
at South Cone

Gradually 
expand 

international 
operations acting 
as an integrated 

company

Gradually 
expand 

petrochemical 
activities at 

Brazilian and 
South Cone 

market

Selective action 
in renewable 

energy market

Operational, management and technological excellence



� 2003 Petrobras 
become member of
Global Compact

GLOBAL COMPACT

� Since 2006, PETROBRAS CEO 
José Sérgio Gabrielli de 
Azevedo is a Global Pact World
Council Member.

� Petrobras is vice president
of Brazilian Comitte of
Global Compact



� UN Global Compact 

� Unicef in Latin America 

� ANDI (Childhood Rights Press Agency) in Latin Ameri ca  

� Statement of G-8 Climate Change Roundtable 

� Kyoto Protocol

� Millennium Development Goals

� Partnering Against Corruption Initiative (PACI) 

� Extractive Industry Transparency Initiative (EITI)

INTERNATIONAL COMMITMENTS



•Rendering of accounts to the society of actions whi ch 
express social and environmental responsibility pos ture; 

•Management tool for improvement on social and 
environmental responsibility action

•Dialogue with stakeholders

Petrobras follows Global Compact 10th principles as  the 
structure of its Social Report since 2003

ROLE OF THE SOCIAL ENVIRONMENTAL REPORTROLE OF THE SOCIAL ENVIRONMENTAL REPORT



� A methodology of participative elaboration is imple mented

� Formalization of the Company’s network of internal 

collaborators  

� Independent external Auditing is established

The Report is guided by the following indicators

National Level: IBASE;  Ethos Social Report Indicators; CEBDS
International Level: GRI; DJSI

The text is structured according to the Global Comp act Principles

PETROBRAS SOCIAL ENVIRONMENTAL REPORT 2003PETROBRAS SOCIAL ENVIRONMENTAL REPORT 2003



� The integrating Matrix is revised and enlarged (fro m 122 to 

464 questions)

� The network of internal collaborators is enlarged a nd 

spread.

The Social and Environmental Report becomes the bas is for the Map of 
Vulnerabilities which is an important tool for the improvement of the 
Company Management

Improvement of Governance Model of Petrobras: 
Creation of the Social Environmental Management Com mittee: participation 

of 12 Executive Managers, the Ombudsman General, Di rectors from 
Petrobras Transporte, Petrobras Distribuidora and the  President’s Advisor.

PETROBRAS SOCIAL ENVIRONMENTAL REPORT 2004PETROBRAS SOCIAL ENVIRONMENTAL REPORT 2004



� The production of the Social and Environmental Repo rt with 
a participative methodology is consolidated – 174 internal 
collaborators take part of the process.

� Commission of the Social and Environmental Report  is   
created within the scope of the Management Committe e of the 
Social Responsibility. This Commission has members from 23 
areas and 2 subsidiaries of Petrobras

� Corporate Information System is established: a dyna mic and 
permanent data base of Petrobras Best Practices in CSR 

IBP/ETHOS indicators from the Oil and Gas Sector be come part of the indicators 
matrix
The first research with Stakeholder (government; pr ess, NGOs, clients and 
suppliers, “public opinion”) about the Social and E nvironmental Report   

Summary versions are released, specific to the diff erent segments of the public 
(workforce, press, investors and general public): a lways followi ng Global Compact 
principles

PETROBRAS SOCIAL ENVIRONMENTAL REPORT 2005PETROBRAS SOCIAL ENVIRONMENTAL REPORT 2005



INTERNATIONAL RECOGNITION

The Social and Environmental Report of Petrobras 2005 
is considered notable report practice by UN Global 
Compact

http://www.globalcompact.org



Ana Paula Grether Carvalho
Coordinator of Social and Environmental Report

Petrobras
agrether@petrobras.com.br

Thank you!



Social and Environmental Responsibility Network

CSR 

Areas

Responsable
for each Area

collaborators

2005 network (responsable + collaborators)= 174

2006 network (responsable + collaborators)=  265


