When did the initiative start and are there
plans to continue?

The first project was started in 2000 in a technical
high school in Hamminkeln, a neighboring commu-
nity of Wesel. This school also started the initiative.
We have since then supported one project a year.
Although no school project came together in 2006,
we continue to be available for further cooperation
in the future.

What exactly happens during the events?

We demonstrate and explain the effects of additives,
some of which can be quite surprising, during nine
morning sessions held in school and in our company.
We also produce an additive together with the stu-
dents, which is then tested in a next step. Analysis
is another topic we talk about.

Is this a program that makes the teachers’
work easier?

No, most definitely not. The program differs consi-
derably from lesson standards and requires great
commitment from the teachers. The project takes
much more work than conventional lesson prepa-
ration. The school administration also has to actively
support the project to make sure the students can
attend sessions on nine mornings.

That sounds like work. What are the contribu-
tions of ALTANA?

We contribute a lot to the project, and particularly
the first project was very work-intensive for us.
There was a lot to prepare and coordinate with the
teacher. The preparation became more routine in
the following years. We needed at least two em-
ployees per morning session, who had to volunteer

in addition to their “regular” work assignments.

Was it worth it and did the students enjoy it?

| think so. They were usually quite involved and very
interested. With the first project, we also held an
open house to present the project and the learning
content to visitors. That was quite exciting and re-
quired a lot of effort. However, many students be-
came interested in an internship and some even
applied for an apprenticeship. Even the local press
was interested in KIS and ran several positive articles.
In my mind, the effort pays off for all involved, and
we continue to be open for such projects.

Have there been any other activities of
students?

Yes, one chemistry class of the Konrad-Duden High
School took the project results and participated in
the high school competition “Schools for the Fu-
ture” of the news magazine Focus. The project was
entitled “Additives and the significance of BYK for
Wesel.” It contained many photos and illustrations
about additives. The jury was very impressed, and
the students presented their results to 200 people
in a 90-minute session.




ALTANA is in contact with a great variety of social
groups: customers and suppliers, employees and
investors, government representatives, municipal-
ities, associations and non-governmental organiza-
tions, media and opinion leaders. The more we in-
volve these groups actively into dialog, our projects,
and partnerships, and the more openly we inform
them about our plans and goals, the more trust
they will place in our entrepreneurial actions. Con-
sequently, we want to keep our information policy
as open and transparent as possible. We want to
respond to and promote ideas and suggestions
arising from the dialog with our shareholders. Add-
itionally, we want to actively oppose any form of
non-transparency, especially corruption.

ALTANA is making worldwide efforts to effectively
fight corruption. This effort begins in our own com-
pany. All executives of ALTANA have to uphold a
Code of Conduct, and the review committee of the
Supervisory Board has established a procedure for
submitting written complaints, including anonym-
ous complaints, about issues in accounting, audi-
ting and internal reporting and review procedures.
This body actively pursues specific information about
possible cases of fraud and corruption.

New ideas advance our company and are indispens-
able for our future economic success. Consequent-
ly, idea management is a central management task
for us. We have refined our company suggestion
system and created an Intranet page for sharing
ideas to make it easier for our employees to con-
tribute ideas while minimizing the associated effort
and potential obstacles. The authors of successfully
implemented innovations and improvements, which
are evaluated on the basis of transparent and uni-
form criteria, receive a reward. The ideas and sug-
gestions of our employees provide us with direct
competitive advantages, such as new product ideas
or more cost-effective production processes.

Social responsibility

The guiding principles of ALTANA call for transpar-
ent and trusting relationships with our employees,
our partners, and numerous interest groups, and for
the continuous development of our stakeholder re-
lationships. Open and transparent information and
communication policy is an essential prerequisite for
lasting success.

We regularly hold open houses to foster direct con-
tact with the public and especially with our neigh-
bors. Upon request, we also are pleased to provide
individual groups with customized guided tours
through our sites to meet their specific interests and
requests. This helps our neighbors get to know us
better and gather insights in our production and
work processes. In return, we find out about exist-
ing expectations or concerns and can respond to
them in a more specific and appropriate manner.
Most ALTANA sites maintain a complaint hotline
for the public, for example in case of sudden noise
or odor problems. This means of communication
allows employees on site to respond promptly with
an appropriate solution.

Our experts and managers are available for public
meetings and information events, such as panel
discussions and technical forums in broadcasting
and print media. They not only participate in tech-
nical debates as speakers and discussion partners,
but also in public and political discourse to share
our point of view and proposed solutions.
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Additives

Additives are substances that are added to coatings
and plastics in small quantities (<1%) to improve
their quality or optimize their production.

Audit

An audit is an examination procedure to verify that
a specific process sequence meets the correspond-
ing requirements and regulatory guidelines. It is a
prerequisite for the certification or validation of

companies with sound environmental management.

An environmental audit verifies the environmental
compatibility of production sites and service oper-
ations in accordance with defined criteria.

Chemical oxygen demand (COD)

COD is a measure of oxidizable (typically organic)
substances, especially in wastewater streams. The
measure indicates how much oxygen is needed for
the complete chemical oxidation of the substances
contained in the wastewater.

co,

Carbon dioxide is the stable and natural final prod-
uct of every combustion involving organic sub-
stances. CO, is estimated to contribute approxi-
mately 50% to the human-caused Greenhouse
Effect.

DIN ISO 14001

International standard to review the organizational
structure, procedures, and methods of specific or-
ganizational units in a company in terms of the ef-
fective implementation of environmental policies
and environmental objectives.

EMAS

Acronym for “Environmental Management and
Audit Scheme.” This Directive (1863/93) describes
the guidelines for the voluntary participation of

commercial enterprises (from specific industry sec-
tors) in the shared system of the European Union
(EV) to introduce environmental management sys-
tems. As an expansion of ISO 14001 it can be
combined with existing management systems, but
demands, for example, the publication of regular
environmental declarations. While the guidelines
of EMAS apply to individual production sites, 1SO
refers to an entire company.

Greenhouse gases

The most important natural greenhouse by far is
water vapor. Other natural greenhouse gases in-
clude carbon dioxide, methane, dinitrogen mono-
xide, and ozone. The natural greenhouse effect
allows for life on earth. It keeps the average tem-
perature of the earth’s surface 33° C warmer
than would be the case without greenhouse effect
(-18 °C instead of +15 °C).

GRI

The Global Reporting Initiative (GRI) develops guide-
lines for sustainability reporting, which are used

by companies, governments and non-governmental
organizations.

Methane

Methane (CH4) is a colorless and odorless gas. It
is the main component of natural gas and biogas
and is generated in swamps, rice paddies, and in
digestive processes. Methane is a greenhouse gas
and 60 times more active than CO,. Experts esti-
mate that about half of CH4 emissions come from
agriculture.



Nitrogen oxides

Nitrogen oxides (NO,) are defined as the sum of NO
and NO, (nitrogen monoxide and nitrogen dioxide).
NO is a colorless and odorless gas that quickly turns
into NO, in the presence of oxygen (O,). NO, is a red-
dish-brown gas with an acrid smell. Nitrogen oxides
result from all combustion processes from the nitro-
gen contained in air. They contribute to the forma-
tion of acid rain and are responsible, with other sub-
stances, for the generation of tropospheric ozone.

Solvents

A solvent is typically a liquid substance that can dis-
solve gases, other liquids, or solids without causing
a chemical reaction. Organic solvents guarantee the

processing ability of coatings. They are increasingly
being replaced by water and are only present in re-
duced shares in water-based coatings.

Vapor recovery
Recovery of fuel vapors when filling tanks in closed
systems.

VOC

“Volatile Organic Compounds” are typically emitted
in gaseous form by liquids (but in part also by sol-
ids) when they have a sufficiently high vapor pres-
sure or sufficiently low boiling point (e.g., <250 °C)
to vaporize in significant quantities.
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